Customer engagement on IBM |

A survey of IBM i user organizations by
SoftLanding Systems
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Which initiatives are most important
for improving customer engagement?
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channels Providing a single
9 1 % view of all customer
communications

Offering greater choice
of channels e.g. web
and mobile self-service

57%

Personalizing
marketing and
customer service

Top customer engagement initiatives planned for
the next three years
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to IBM i applications
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Data analytics for Moving from paper Personalizing
improved to digital customer
customer insight communications communications

Barriers to customer engagement on IBM i

Difficulties adapting IBM i applications
Shortages of IBM i skills

Risks changing core business systems

Technical challenges pooling customer
information from multiple sources

Cost considerations
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Limited integration between front and
back office systems

The three greatest concerns are costs, skills
)))))))) shortages and difficulties bringing together

customer information from multiple sources.

To learn how SoftLanding can help you support customer »\;Softlamﬁng,

engagement please contact softlanding.uk@macro4.com. A Division of UNICOM*Global



